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The purpose of this study is to clarify that qualitative changes have occurred in recent years for low-priced fashion consumption 
by using statistical data of the clothing expenditure, purchase quantity and average price. Furthermore, it is to verify from the 
estimate of quality elasticity how the response to the average price has changed in response to changes in consumer income in 
progressing fast fashion.
After the bubble burst in the early 1990s, fashion consumption has been on a long-term declining trend. In particular, the decrease 
in women's clothing-related expenditure (women's clothes, shirts, sweaters) was found to contribute significantly to the decline in 
fashion consumption.
It became clear that the purchase quantity of some fashion items increased and others decreased from 2000 to 2018. For many 
items, the real average price has shown a downward trend, and it is considered that qualitative changes have occurred in fashion 
consumption.
Moreover, when examining how to respond to quality in response to changes in income from the estimation of quality elasticity, 
it became clear that many items responded to an increase in quality in response to an increase in income. However, since casual 
consumption and activity are required in fashion consumption, it has been confirmed that the response to quality has weakened for 
items that are not in the trend.
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